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SOURCE Narodna Drzava. 


A DECREE FOB FREE SALE AKD PRICING OF GOODS 
FOR GENERAL CONSUMPTION IN YUGOSLAVIA 


The order for the free sale and pricing of goods for general consumption 
in Yugoslavia applies only to those goods intended for general cons unction # 
Goods Intended for sale through guaranteed supply or commerce at tied prices 
are excluded. The order is directed at the products of industries of the 
federal government and the republics, which formerly sold at higher uniform 
(commercial) prices, at products of local industry outside the state plan of 
distribution, at agricultural products of the free market, etc. These goods 
may be sold at prices which correspond to the market, thus partially accept- 
ing the principles of the laws of supply and demand. Individual excepted ar- 
ticles may not be sold at prices higher than prescribed maximum prices, in 
accordance with former directives on price regulation. 

Only production enterprises or their administrative- operational direc- 
tors (in so far as they sell according to current regulations) will determine 
and regulate selling prices of productr on the free market. Selling prices 
of products which already have a set uniform price will be increased by an 
amount corresponding to the market profit. For products which do not have a 
lower uniform price, production enterprises will present their planned esti- 
mates, together with specifications and documentation of production expendi- 
tures, to the agency which is concerned with fixing uniform prices. The 
agency concerned will fix the lower uniform price accordingly. The production 
enteiprise will add its profit and thus determine its own selling price. 

The director of the commercial enterprise, or the director of the produc- 
tion enterprise if it sells its products directly to the consumer, will set 
the prices of products for general coneuinptlon for free sale at retail. The 
same is true vith cooperatives. The prices which production enterprises first 
set always serve commercial enterprises as a basis for setting retail prices. 
The cost price, which serves as the basis for calculation, takes into consid- 
eration the price at which the goods were obtained from producers, the pre- 
scribed margin, and conditional expenses. 
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Commercial enterprises are not bound by delivery prices in setting re- 
tail prices. The market supply of the prescribed product, its quality. Its 
purpose, etc., are taken into consideration when setting its retail price. 

The retail price can thus be higher or lower than the cost price. For in- 
stance, first-class g •‘'ds will always have a good sale, and commercial enter- 
prises can set a retail price higher than the cost price on such goods. On 
the other hand, the enterprise will be obliged to sell goods of inferior 
quality at less than cost. 

Production enterprises determine market profits independently, taking 
into account their market profit plan and also the demand for a given arti- 
cle, Only production enterprises realize market profits, as state ccjmercial 
enterprices do not operate on a profit basis. The commercial network real- 
izes a market profit only on goods procured from artisan producers’ coopera- 
tives, production enterprises of fraternal organizations, or private crafts- 
men, and when commercial enterprises have furnished the raw and other materi- 
als for processing directly to the producticn enterprise. 

The market profit realized by production or commercial enterprises, less 
the deductions described is to be paid to branches of the People’s Bank of 
the Federal Government. Special bonuses from market profits are to be given 
to production enterprises which produce goods of better quality than other 
enterprises. 

The consr ■ entious, planned, an'’ systematic work of production and commer- 
cial enterprises vili be reflected by the payment of corresponding contribu- 
tions to the management fund and deductions for unrestricted spending. Pro- 
duction enterprises will deduct one percent from the total amount realized 
from market profits as their contribution to the management fund, and will 
retain one percent for unrestricted spending. Commercial enterprises will 
contribute 6 percent of their total favorable balance to the management fund 
and 4 percent to the rationalization fund. 

The order was put into effect on 1 May If'iO, 
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